Global _ B AB S 0 N
«@@ prepreneurship COLLEGE

Global Entrepreneurship
Monitor

2021/2022 Global Report
Opportunity Amid Disruption

Cartier

WOMEN'S
INITIATIVE



AUTHORS

GEM Global

Professor Stephen Hill, DSc (Lead Author)
Aileen Ionescu-Somers, PhD

Professor Alicia Coduras, PhD

GEM Chile
Professor Maribel Guerrero, PhD, Universidad del Desarrollo, Chile

GEM Saudi Arabia
Professor Muhammad Azam Roomi, PhD, Prince Mohammed Bin Salman College of Business and
Entrepreneurship

GEM UK
Professor Niels Bosma, PhD, Utrecht University School of Economics
Professor Sreevas Sahasranamam, PhD, University of Strathclyde, Glasgow

GEM USA
Professor Jeffrey Shay, PhD, Babson College

In collaboration with GEM National Teams, the GEM Global Data Team — Forrest Wright, Francis
Carmona and Alicia Coduras — produced the Economy Profiles in Part 2 and all figures and tables, while
Kevin Anselmo produced the Entrepreneur Profiles used throughout the report.

Although GEM data were used in the preparation of this report, the interpretation and use of the data are
the sole responsibility of the authors.

Published by the Global Entrepreneurship Research Association, London Business School,

Regents Park, London NW1 4SA, UK

ISBN: 978-1-9160178-9-4 (print)

Please cite as: GEM (Global Entrepreneurship Monitor) (2022). Global Entrepreneurship Monitor 2021/2022
Global Report: Opportunity Amid Disruption. London: GEM.

Cover image:
iStock.com/Maria Stavreva

Design and production:
Witchwood Production House http://www.witchwoodhouse.com
BBR Design https://bbrdesign.co.uk

© 2022 The authors and the Global Entrepreneurship Research Association (GERA)

Global Entrepreneurship Monitor 2021/2022 Global Report


http://www.witchwoodhouse.com
http://bbrdesign.co.uk

Contents

Key GEM Definitions and Abbreviations

Acknowledgements

Foreword

About GEM

Executive Summary

Has the pandemic reduced household incomes?
Do attitudes affect levels of entrepreneurship?

Has the pandemic made it more difficult to start a
business?

Has the pandemic reduced the level of entrepreneurial
activity?

Will these new businesses employ many people?

Are entrepreneurs changing how they do business?

Who is most likely to start a new business?

Do young people have different motivations from older
people for starting a business?

Are people exiting their businesses because of the
coronavirus pandemic?

Where are the most supportive places to start a business?

Key Thoughts for Policymakers from
the GEM 2021/2022 Global Report
Authors

6

11

13

14
14

15

15
15
16
16

17

17
17

19

Part 1 Analysis

1. What Is GEM?
1.1 A brief introduction to GEM

1.2 Why is entrepreneurship important?
1.3 How are GEM data collected?

1.4 Which economies participated in GEM’s 2021
research?

1.5  What is the impact of COVID-19?

1.6 Conclusions

2. What Does It Mean to Be an
Entrepreneur?

2.1 Why do attitudes matter?
2.2 What do you know about starting a business?
2.3 Who can start a business?

2.4 How do entrepreneurs see the impact of the
pandemic?

2.5 How socially and environmentally
responsible are the entrepreneurs?

2.6 Conclusions

3. Which Places Have the Most
Entrepreneurial Activity?

3.1 How can entrepreneurship be measured?

3.2 Where are entrepreneurial activity rates
highest?

3.3 Do wealthier economies have higher rates of
entrepreneurial activity?

3.4 How has the pandemic influenced
entrepreneurship levels?

3.5 Which sectors are most popular for starting a
business?

3.6 Do new businesses expect to employ many
people?
3.7 Are new businesses innovative?

3.8 Conclusions

Global Entrepreneurship Monitor 2021/2022 Global Report

21

22

22
22
25

27
28
29

31

31
31
34

36

39
41

43
43

43

45

47

49

50
51
53



4. Who Are the Entrepreneurs? 55 DPart 2 National Contexts

4.1 Introduction: diversity in action 55 1
v and Economy Profiles 83
4.2 Are younger people more likely to start a
business? 56 . .
4.3 Are men more likely than women to start Introduction: The Entrepreneurship
a new business and more likely to run an Context 85
established business? 60  Context and where we are now 85
44  Are graduates more likely than non-graduates Are entrepreneurial framework conditions strong in
to start a new business? 63 most economies? 36
4.5 Can employees be entrepreneurial? 64 How can the entrepreneurial context be summed-up? 89
4.6 Conclusions 67 | Conclusions 91
5. Why Start (or Stop) a Business? 69  Economy Profiles 92
5.1 Introduction 69
5.2 How do entrepreneurs see prospects for
growth? 70
5.3 Why start a business anyway? 70 :
7 , Part 3 Appendix Tables 19
54 Does motivation vary with age? 73
5.5 Why stop (or exit) a business? 77 .
. GEM Indicators 194
5.6 Conclusions 80
GEM Global Sponsor 226
Report Sponsors 226

,\%) Global Entrepreneurship Monitor 2021/2022 Global Report



Flgures

Figure 1.1
Figure 1.2
Figure 1.3
Figure 2.1
Figure 2.2

Figure 2.3
Figure 2.4

Figure 2.5
Figure 2.6

Figure 2.7

Figure 2.8

Figure 2.9

Figure 2.10

Figure 2.11

Figure 3.1

Figure 3.2

Figure 3.3
Figure 3.4
Figure 3.5

Figure 3.6

Figure 3.7

The GEM Conceptual Framework

The entrepreneurial process and GEM indicators

The impact of the pandemic on household income

Knowing someone who has started a business in the past two years (% adults)

In the next three months, there will be good opportunities to start a business in my
area (% adults agree or strongly agree)

In my country, it is easy to start a business (% adults agree or strongly agree)

I personally have the knowledge, skills and experience to start a new business
(% adults agree or strongly agree)

There are good opportunities, but I would not start a business for fear it might fail
(% of those adults seeing good opportunities)

Are you expecting to start a business in the next three years? (% adults yes)

The proportion of those starting a new business who think doing so is somewhat or
much more difficult than one year ago (% of Total early-stage Entrepreneurial Activity
[TEA])

The proportion of those starting a new business who somewhat/strongly agree that
the pandemic has led to new opportunities they wish to pursue, and the proportion
of those running an established business who are pursuing such opportunities

(% of Total early-stage Entrepreneurial Activity [TEA] and % of Established Business
Ownership [EBO])

The proportion of those starting or running a new business, or running an
established business, who expect to use more digital technologies to sell their
products or services in the next six months (% of Total early-stage Entrepreneurial
Activity [TEA] and % of Established Business Ownership [EBO])

When making decisions about the future of my business, I always consider social
implications (somewhat/strongly agree, % of Total early-stage Entrepreneurial
Activity [TEA] and % of Established Business Ownership [EBO])

When making decisions about the future of your business, I always consider
environmental implications (somewhat/strongly agree, % of Total early-stage
Entrepreneurial Activity [TEA] and % of Established Business Ownership [EBO])

Total early-stage Entrepreneurial Activity (TEA) and Established Business Ownership
(EBO) (both % adults)

Levels of Total early-stage Entrepreneurial Activity (TEA, % adults) and GDP per
capita, 2021

Levels of Total early-stage Entrepreneurial Activity (% TEA) in 2019, 2020 and 2021
Levels of Established Business Ownership (% EBO) in 2019, 2020 and 2021

Business Services and Consumer Services as a percentage of Total early-stage
Entrepreneurial Activity (TEA)

Job growth expectations among early-stage entrepreneurs expecting to employ 0, 1-5
or 6 or more people in five years’ time (% adults)

The percentage of adults both starting or running a new business and anticipating
25% or more of revenue from outside their country

Global Entrepreneurship Monitor 2021/2022 Global Report

23
26
29
32

33
33

35

35

36

37

38

39

40

40

44

45
47
48

49

50

51



Figure 3.8

Figure 3.9

Figure 4.1

Figure 4.2

Figure 4.3

Figure 4.4

Figure 4.5

Figure 4.6
Figure 4.7

Figure 4.8

Figure 4.9

Figure 5.1

Figure 5.2

Figure 5.3

Figure 5.4

Figure 5.5

Figure 5.6

Figure 5.7

Figure 5.8

Figure 5.9

Figure 5.10

Figure 6.1

Figure 6.2

The proportion of adults starting or running a new business with products or services
that are new to their area, their country or the world (% adults)

The proportion of adults starting or running a new business with technologies or
procedures that are new to their area, their country or the world (% adults)

The level of Total early-stage Entrepreneurial Activity (TEA) for adults aged 18-34 and
for those aged 35-64 (% of adults in each age group)

The relative entrepreneurial age gap (Total early-stage Entrepreneurial Activity [TEA]
for adults aged 18-34, divided by TEA for adults aged 35-64)

Scatter plot of Total early-stage Entrepreneurial Activity (TEA) rates for ages 18-34
and 35-64

Levels of Total early-stage Entrepreneurial Activity (TEA) by gender (% women and
% men)

The relative gender gap: female Total early-stage Entrepreneurial Activity (TEA)
(% women) divided by male TEA (% men)

Established Business Ownership (EBO) rates by gender (% women and % men)

Levels of Total early-stage Entrepreneurial Activity (TEA) for graduates and
non-graduates (% TEA graduates and % TEA non-graduates)

Employee Entrepreneurial Activity (EEA) (% adults)

The proportion of entrepreneurial employees who agree/strongly agree that the
pandemic has led to new business opportunities that are being pursued (% Employee
Entrepreneurial Activity [EEA])

The proportion of those starting or running a new business and reporting
somewhat or much lower growth expectations than a year ago (% Total early-stage
Entrepreneurial Activity [TEA])

Motivations “To make a difference in the world” and “To build great wealth or very
high income”: somewhat/strongly agree as % Total early-stage Entrepreneurial
Activity (TEA)

Motivations “To continue a family tradition” and “To earn a living because jobs are
scarce”: somewhat/strongly agree as % Total early-stage Entrepreneurial Activity (TEA)

Motivation “To make a difference in the world”: % Total early-stage Entrepreneurial
Activity (TEA) of those aged 18-34 minus % TEA of those aged 35-64

Motivation “To build great wealth”: % Total early-stage Entrepreneurial Activity (TEA)
of those aged 18-34 minus % TEA of those aged 35-64

Motivation “To continue a family tradition”: % Total early-stage Entrepreneurial
Activity (TEA) of those aged 18-34 minus % TEA of those aged 35-64

Motivation “To earn a living because jobs are scarce”: % Total early-stage
Entrepreneurial Activity (TEA) of those aged 18-34 minus % TEA of those aged 35-64

Scatter plot of business exits and Total early-stage Entrepreneurial Activity (both
% adults)

The ratio of Total early-stage Entrepreneurial Activity (TEA) to business exits (both
% adults)

The level of business exits, divided into positive, negative or pandemic-related
reasons (all % adults)

Number (out of 13) of Entrepreneurial Framework Conditions (EFCs) scored as
sufficient per economy

National Entrepreneurship Context Index (NECI), 2021

52

53

56

59

59

60

62
62

64

66

66

70

71

71

74

74

75

75

78

79

80

88
90

Global Entrepreneurship Monitor 2021/2022 Global Report



	Contents
	Figures

