
Business Responsibility & Sustainability Report

The Tata Power Company Limited (Tata Power/the Company) is one of India’s largest integrated power companies with presence 
across the power value chain viz. generation of renewable and conventional power including hydro and thermal energy; transmission, 
distribution and trading. Tata Power is committed to sustainable and clean energy development and is shaping the power sector 
transformation through new business models in EV charging, Solar rooftop and pumps, Microgrids, storage solutions, ESCO, Home 
automation and smart meters.

Tata Power believes in conducting its business activities in a responsible and sustainable manner and is aligned to the United Nations 
Sustainable Development Goals (SDGs). In consonance with the Materiality assessment, 9 SDGs, 4 business SDGs and 5 CSR SDGs have 
been prioritized for focused action in achieving Tata Power's vision to ‘Empower a billion lives through sustainable, affordable 
and innovative energy solutions’. 

On March 31, 2022, Tata Power together with its subsidiaries and jointly controlled entities, had an installed/managed capacity of  
13,515 MW based on various fuel sources - thermal (coal, oil, gas), hydroelectric power, renewable energy (wind and solar PV) and waste 
heat recovery. The Company (including its subsidiaries) has 34% of its capacity (in MW terms) in clean and green generation sources 
(hydro, wind, solar and waste heat recovery). Tata Power is currently serving more than 12 million consumers via its Discoms, under 
public-private partnership model viz. Tata Power Delhi Distribution Limited with the Government of National Capital Territory of Delhi 
in North and North West Delhi, TP Northern Odisha Distribution Limited, TP Central Odisha Distribution Limited, TP Western Odisha 
Distribution Limited and TP Southern Odisha Distribution Limited with Government of Odisha.

The Business Responsibility & Sustainability Report (BRSR) is provided in lieu of Business Responsibility Report (BRR) and is aligned with 
the National Voluntary Guidelines (NVGs) on Social, Environmental and Economic Responsibilities of Business, issued by the Ministry 
of Corporate Affairs (MCA) and is in accordance with clause (f) of sub-regulation (2) of Regulation 34 of the Securities and Exchange 
Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015, as amended from time to time (Listing Regulations).  
Your Company's Business Performance and Impacts are disclosed based on the 9 Principles as mentioned in the NVGs.

Principle 3

Employee  
Well-Being

Principle 1

Ethics, Transparency 
& Accountability

Principle 2

Product Life 
Cycle Sustainability

Principle 4

Stakeholder 
Engagement

Principle 5

Human Rights

Principle 6

Environment

Principle 7

Policy Advocacy

Principle 8

Inclusive Growth 
and Equitable 
Development

Principle 9

Customer 
Value 

Creation

Integrated Annual Report 2021-22 More Power to you 194

Overview
Introduction 
to Tata Power

Statutory 
Reports

Financial 
Statements

Trends, Opportunities 
and Risks Value Creation



II.	 Products/services
14.	 Details of business activities (accounting for 90% of the turnover):

S. 
No.

Description of 
Main Activity Description of Business Activity % of Turnover 

of the entity

1 Generation
Comprises generation of power from hydroelectric sources and thermal sources (coal, gas and oil) 
from plants owned and operated under lease arrangement and related ancillary services. It also 
comprises coal - mining, trading, shipping and related infra business.

17.5

2 Renewables Comprises generation of power from renewable energy sources i.e. wind and solar. It also comprises 
EPC and maintenance services with respect to solar. 17.1

3 Transmission & 
Distribution

Comprises transmission and distribution network, sale of power to retail customers through 
distribution network and related ancillary services.
It also comprises power trading business.

64.7

15.	 Products/Services sold by the entity (accounting for 90% of the entity’s Turnover):

S. 
No. Product/Service NIC Code

% of total 
Turnover 

contributed

1 Electric Power Generation, Transmission and Distribution 351 99.3

SECTION A: GENERAL DISCLOSURES

I.	 Details of the listed entity
1.	 Corporate Identity Number (CIN) of the Listed Entity:  

L28920MH1919PLC000567

2.	 Name of the Listed Entity: The Tata Power Company Limited

3.	 Year of incorporation: 1919 

4.	 Registered office address: Bombay House, 24, Homi Mody 
Street, Mumbai - 400 001, Maharashtra, India

5.	 Corporate address: Corporate Center, 34 Sant Tukaram 
Road, Carnac Bunder, Mumbai - 400 009, Maharashtra, India

6.	 E-mail: tatapower@tatapower.com 

7.	 Telephone: 022-6665 8282

8.	 Website: www.tatapower.com 

9.	 Financial year for which reporting is being done: April 
2021 - March 2022

10.	 Name of the Stock Exchange(s) where shares are listed:  
BSE Limited and National Stock Exchange of India Limited 

11.	 Paid-up Capital:  ₹ 319.56 crore

12.	 Name and contact details (telephone, email address) of 
the person who may be contacted in case of any queries 
on the BRSR report: Ms. Jyoti Kumar Bansal, Chief-Branding, 
Corp Communication, CSR & Sustainability

	 Email – jyotikumar.bansal@tatapower.com

	 Contact Number: 022-6717 1666

13.	 Reporting boundary - Are the disclosures under this 
report made on a standalone basis (i.e. only for the 
entity) or on a consolidated basis (i.e. for the entity and 
all the entities which form a part of its consolidated 
financial statements, taken together): Consolidated basis
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III.	 Operations
16.	 Number of locations where plants and/or operations/offices of the entity are situated:

State Total Hydro Wind Solar Thermal Transmission Distribution

Andhra Pradesh 6 Nil 1 5 Nil Nil Nil
Andaman & Nicobar 1 Nil   Nil 1 Nil Nil Nil
Bihar 2 Nil   Nil 2 Nil Nil Nil
Delhi 30 Nil  Nil 27 1 1 1 
Goa 1 Nil   Nil 1 Nil Nil Nil
Gujarat 14 Nil 5 8 1 Nil Nil
Haryana 2 Nil Nil 2 Nil Nil Nil
Jharkhand 10 Nil Nil 7 3 Nil Nil
Karnataka 14 Nil 1 13 Nil Nil Nil
Madhya Pradesh 2 Nil 1 1 Nil Nil Nil
Maharashtra 48 3 9 33 1 1 1 
Odisha 5 Nil Nil Nil 1 Nil 4 
Punjab 1 Nil Nil 1 Nil Nil Nil
Rajasthan 12 Nil 4 7 Nil Nil 1 
Tamil Nadu 9 Nil 2 7 Nil Nil Nil
Telangana 5 Nil Nil 5 Nil Nil Nil
Uttar Pradesh 6 Nil Nil 5 1 Nil Nil
Uttarakhand 6 Nil Nil 6 Nil Nil Nil
West Bengal 5 Nil Nil 4 1 Nil Nil
Total 179 Nil 23 135 9 2 7 

	

Location Total number of plants 
and/or operations/offices

National 179

International 7

17.	 Markets served by the entity:

	 a.	 Number of locations

Locations Number

National (No. of States) 19 (including 4 license areas -Ajmer, Delhi, Odisha and Mumbai)

International (No. of Countries) 7 (Bhutan, Georgia, Indonesia, Singapore, Zambia, South Africa and Mauritius)

	 b.	 What is the contribution of exports as a percentage of the total turnover of the entity? Nil

c.	 A brief on types of customers:  Tata Power serves B2G, B2B and B2C customers meeting their energy requirements across 
the power value chain. Please refer the Customer section of the Integrated Report FY22 (Pages 52-59). 
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